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Meet Tishia Lee 

Tishia is owner of Tishia Saves Time and takes 
pride in providing excellent customer service. 
Tishia knows that as a Virtual Assistant it’s about 
not just working with you as a VA but partnering 
with you to help you succeed in your business. 

She offers several years experience in 
administrative support, transcription services, as 
well as other services. She is dedicated to meeting 
deadlines which she strives to meet ahead of time 
and pays close attention to detail. 

Read More at http://www.TishiaSavesTime.com  

 

Connect with Faithful Bloggers on social media below: 

 Twitter  

 Facebook  
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Introduction   

One of the greatest things about being a Christian is that we have a story to share. Not 

just an amazing story of how he sent his son to die on the cross for our sins. Yes, people 

need to hear about that but we have deeper, more personal, stories to share. We have 

stories that people need to hear.  

Whether it’s a “minor” story about our testimonial and how we came to know God or 

something “major” like surviving rape, overcoming an addiction, getting through a 

divorce or being healed from a disease – people deserve to hear these stories! They need 

to know there is hope and as Christians we should feel compelled to share these stories 

with others.  

Once you’ve made the decision to share your message, you may be thinking now what? 

I’m glad you asked ;-) Keep on reading and once you finish this report you’ll be equipped 

with the knowledge to put yourself out there to start spreading your message!   

Start A Blog 

In this day and age pretty much everyone is online and has access to the internet – 

whether on a computer or mobile device like a smart phone. Most people are also 

familiar with blogging and what a blog is. It’s one of the easiest and quickest ways to 

start publishing content online.   

So the first thing you want to do in preparing to share your message is start a blog. For 

the sake of this report we’re going to talk about a self-hosted WordPress blog not a free 

one like Blogger or WordPress.com. The reason why is a whole nother report in and of 

itself and not something we’re going to get into here.  

You can’t start blogging until you choose a domain name first. Here are a few important 

things to think about when choosing your blog/domain name:  

1. If possible, always buy a .com domain  

2. Don’t use numbers, funny spellings or dashes in your domain name (it needs to 

be easy to remember, easy to say/spell and easy to read) 

3. Make sure the name you choose isn’t a trademarked or copyrighted one 

Once you choose a domain name it’s time to purchase it and set up your hosting.  

Hosting  

I’ve heard people say the reason they opt for free blogs is because they can’t afford to 

pay hosting. I understand what it’s like when you first come online and don’t have extra 



money to work with. But, there are so many reasons you need to find a way to pay for 

hosting to have a self-hosted blog. This is so important if you want people to take you 

seriously. I know that sounds harsh – it is. But if you want to be a speaker, work with 

brands, build an online business, etc. you need to show that you’re willing to invest in 

your brand and pay for a website.  

And honestly, hosting really isn’t that expensive!  I pay $10 a month for my hosting plan 

– that’s all!  Giving up 1 fast food meal or a specialty drink at a local coffee shop is all I 

have to do to cover that expense each month.  

Who do I host with?  

Here at Faithful Bloggers and over at www.tishiasavestime.com, my Virtual Assistant 

Business as well as all my other sites I use and always recommend Mom Webs.  

They are affordable (remember above – I mentioned that all I pay is $10 a month!), 

reliable, been around for a long time and have a great reputation.  

I’ve been using them since I came online back in 2006 and I can count on one hand the 

number of times my sites have been down in all these years. The customer service is top 

notch – Scott rocks and is quick to help.  

Now that you have your hosting picked out and the domain name purchased, it’s time 

for the next step – WordPress.  

WordPress   

The first thing you have to do is install WordPress on your domain.  Most hosting 

companies make it rather simple with the click of a button within your cpanel. However, 

I recommend that for a more secure installation you do it manually – or have someone 

who knows how to do a manual installation, do it for you.    

Once you have it installed it’s time to do pick and install a theme.  While there are some 

excellent free themes out there to choose from, if you can go the paid route that’s a 

better choice. A lot of the free themes aren’t updated regularly by the developer and a 

theme that is out of date can be a hackers easy in!  I’ve used a lot of free themes over the 

years and another downfall is there usually isn’t any support available.   

So, going the paid route is the best option if you can swing it. I recommend Studio Press 

and their large selection of themes. These are all Genesis child themes so you have to 

purchase the Genesis framework (theme) too.  It’s about $100 to purchase the Genesis 

framework and one theme. Once you’ve paid for Genesis, you don’t have to buy that 

again.  Not going to sugar coat it – there is a pretty large learning curve when it comes to 

Genesis but even if you learn just the basics, it’s worth it in my opinion.  

http://www.tishiasavestime.com/
http://faithfulbloggers.com/mom-webs
http://www.studiopress.com/


This article, What To Consider When Choosing A WordPress Theme, from Smashing 

Magazine has some useful information that while from 2014 it’s still relevant today. 

Take a few minutes to read it.  

See it in Action – Tricia Goyer’s Blog    

Here is a screenshot view of a Christian blog. It’s not easy to see in the image but she has 

all the basic things a good blog needs – social media links, recent blog posts, a spot to 

sign up for her mailing list, an easy to follow navigation (menu bar), and more.  Visit the 

blog here.  

 

 

http://www.smashingmagazine.com/2014/12/what-to-consider-when-choosing-a-wordpress-theme/
http://www.triciagoyer.com/
http://www.triciagoyer.com/


The next thing I want to talk about, now that you have the above things done, is a 

mailing list.  

Start A Mailing List   

Let me start this section with the statement – email marketing is NOT dead!  I truly 

believe that one of the most important assets to you (whether you’re a blogger, speaker, 

marketer, online business owner and more) is your mailing list!  Here are a few reasons 

a mailing list is so vital:   

 You can share important information – book launches, new blog posts, etc.  

 You connect with your list and build relationships with them   

 Build traffic to your blog 

 Sell to your list – affiliate marketing, your products/services, etc.  

There are several different email marketing software providers out there. As a Virtual 

Assistant, I have experience with several of them (Aweber, Mail Chimp, Constant 

Contact, Get Response, Mad Mimi – that’s all I can think of off the top of my head.) 

There are pros and cons to each of them but let’s talk about the one I use and 

recommend…    

Aweber  

I highly recommend Aweber.  It’s what I personally use in my Virtual Assistant 

business, with Faithful Bloggers and all my other sites I have mailing lists for.  

They have great support, an easy drag and drop builder to work with. They have tons of 

templates to choose from and they’ll (at the time of this writing anyway) even create a 

custom template to match your brand free of charge if you can’t do it yourself.  

They’re not too pricey (in beginning it’s only $19 a month but the larger your lists grow, 

the more they’ll charge – that’s pretty standard among all email marketing providers).  

If you want to test drive them, check out the free 30 day trial!    

It doesn’t matter whether you choose Aweber or another provider, the important thing 

is that you choose something and start building your list ASAP!  

If you want to dig deeper into this subject, check out our Skill Building Intensive: 

Starting Your Own Mailing List.   

See it in action – Faithful Bloggers Mailing List Sign Up Form  

One of the most common places you’ll find opt-in forms is in the sidebar above the fold. 

It’s a great location as most people are accustomed to looking there for them. This 

http://www.tishiasavestime.com/aweber
http://www.tishiasavestime.com/aweber
http://faithfulbloggers.com/skill-building-intensive-starting-your-own-mailing-list/
http://faithfulbloggers.com/skill-building-intensive-starting-your-own-mailing-list/


screenshot from our Faithful Bloggers site shows you it’s located in the sidebar above 

the fold. We have an image of the report people get when signing up & there is some 

brief text telling people what to do (Sign-Up for the insider email…) .  

 

 

Build Your Credibility 

If you want to be known as an expert in your niche, it’s important to build your 

credibility.  The idea of putting yourself out there and speaking your voice is so people 

think of you as the go to person for something – your topic/niche.  But how do you build 

your credibility? Let’s take a look at a few (of many!) ways to do this.  

Write a Kindle book   

Now-a-days there isn’t any reason that anyone who wishes to be an author, isn’t. With 

Kindle publishing, becoming an author is a no brainer. Once you have the Kindle book 

ready to go the process is pretty simple and usually within 24 hours Kindle will have it 

reviewed and listed.   

One of the biggest roadblocks for publishing on Kindle that I’ve heard from clients is the 

formatting process. It doesn’t have to be challenging. You can hire someone to do the 

process for you or if you’re looking for a do it yourself option, I highly recommend 

checking out Shelley Hitz’s Author Audience Academy. She gives you templates and 

tutorials for step-by-step instructions on getting your book on Kindle.  

http://faithfulbloggers.com/author-audience


But you could even take this a step further and publish a “hard copy” (print) book. Think 

about heading out to a speaking event or networking event and being able to hand out a 

book you’ve written! Now that’s a way to make a lasting impression and show that you 

are a credible source for what you’re talking about.   

See it in action – Kindle Book and Hard Copy Book  

Here’s a screenshot of a Kindle Book from our very own Kelly  The great thing about 

this book is it’s a quick read (Kindle books don’t have to be novel length) but it’s full of 

useful information. Bam – she’s building her credibility simply by being able to tell 

people she’s an author!  And the reason I chose this example to show you is because if 

you think you can’t come up with enough content by yourself to create a book, pull in 

some other people to co-author (it’s hard to see but the red box lists all the authors). 

You’ll still be the main author (see red arrow – By Kelly McCausey) but others will help  

fill in the gaps.  

 

 

Going back to the example we looked at above – Tricia Goyer – here is a screenshot 

image from her website again. This is a picture of just one of her many books she sells. 

She does an excellent job of listing all her books by categories so you can quickly and 

easily find what you’re looking for. I like this screenshot below because it also shows you 

another example of how you can place a mailing list opt-in form (see red arrow).   

 

Another thing I like about how her books are set up to purchase is that if you click on the 

‘buy the book’ (see red circle) link several different options pop up (Amazon, Barnes & 

Noble, Christianbook.com and more).  



  

Guest Blog   

Guest blogging is a quick and easy way to put yourself in front of your target market that 

perhaps you wouldn’t have been able to reach on your own. When you’re first starting 

out as a blogger, it may be more difficult to get accepted as a guest blogger but don’t let 

that discourage you. Keep looking for opportunities and eventually you’ll find some.  

When guest blogging somewhere be sure to create quality content that your market will 

relate to and be compelled to head to your site and find out more about you and what 

you have to offer.   

The idea is to present them with killer content and entice them with a call to action they 

can’t say no to (signing up for your list for example).  

See it in action – guest blog post  

On our sister site Faithful Devotions we accept guest post submissions. This gives faith 

based bloggers a way to share their content with a new audience they normally wouldn’t 

reach. Below is a screenshot of a guest post. The author used an image (always use 

images in your posts – it makes them visually appealing), shared great content and has 

an author bio that followed our rules ( image of author and text with up to 3 links).   



 

Build An Online Presence  

We’ve been talking about building your credibility in the above section. Another step to 

doing that, and an important step at that, is building your online presence. It goes 

further than just starting a blog. Yes, a blog is great. But you need more platforms to put 

yourself in front of people. One of those platforms is social media.  

Social Media Platforms   

Facebook, Twitter,  Pinterest, Instagram, oh my! And that’s just a few of them! There are 

so many different social media platforms to choose from. While you don’t have to be on 



every single one out there, you can always set up an account just so you have it and 

brand it with your blog information.  What’s going to be most important when it comes 

to social media is deciding where you’ll get the most return on your investment. Find out 

where your audience hangs out and get active there. Start building relationships with 

your market. Interact with them.  

See it in action – social media profiles  

Here are a few examples of Christian bloggers on different social media platforms:     

Facebook 

 

 

 

 



Twitter  

 

Pinterest  

 

Instagram 

 



Now it’s time to take a quick look at the last piece of the puzzle – your analytics.  

Google Analytics  

You’ve been blogging for a little bit and doing some other things to help spread 

awareness of your expertise and your message. Now it’s important to find out what’s 

working and what’s not. You do that by tracking your data – where traffic is coming 

from, what visitors are doing when they hit your site, etc.    

I use and recommend Google Analytics. (There are other analytic tools out there but in 

my opinion and from my experience over the years, Google Analytics is the best and 

has the most accurate statistics).  

Easy installation   

Setting up and installing Google Analytics on your site isn’t scary – it’s actually pretty 

simple if you know what you’re doing. Heck, even if you don’t there are great tutorials 

out there available to help you step-by-step. But if the thought of doing it yourself does 

scare you, let me set Google Analytics up for you!   

Reports to look at   

Once you have analytics set up on your site and web master tools synced, it’s important 

to check your stats on a regular basis. When you look in webmaster tools it can be a little 

overwhelming, but there’s a few main reports you should pay attention to.  

1. Audience – this gives you an overview of how many page visitors, etc. your site 

has had.  

2. Acquisition – this gives you an overview of where your traffic is coming from 

(social media, organic, referral or direct).  

3. Behavior – you can look at data for specific time frames when you look here. It’ll 

show you page views, etc. What I like about this tool is it will show you the 

pages/posts people have looked at on your site.  

See it in action – Google Analytics reports  

Here are screenshots to go along with the sections mentioned above:  

 

 

 

 

http://tishiasavestime.com/spp_elp_sales/google-analytics-support/


#1 Audience  

 

 

#2 Acquisition  

 

#3 Behavior  

 

 



Real Time   

 

 

This is the very basics of information you should pay attention to. Within each of those 

three categories, there is different information you can look at.  A fun tool to use is the 

real-time report. Let’s say you’ve just released your first information product and have 

announced it to your list. Login to your Google Analytics and check out real-time info – 

you’ll see how many visitors are on your site and what they’re viewing on your site.  

Closing Thoughts 

While this report only touches the surface of all the different aspects of sharing your 

story, it’s an excellent starting point.  Remember, as faith based bloggers we have more 

to share than just the gospel about how He sent Jesus to die on the cross for our sins. 

Yes, that’s an important message but each of us has something more personal that we’ve 

been through and the world needs to hear. It’s our duty to share what we’ve overcome 

and how God has helped us through it.  

My motto has always been – if sharing my story helps just one person then it’s worth it. 

It’s time to become vulnerable and show our authentic selves.  Blogging is just the 

beginning of how God can use us to spread our message!  

Isn’t it time to share your story?  


